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THE GOAL

The goal was to introduce both Estonia and the new 
Silen Space Gen 2 series to various resellers and 
clients all across the world, from Scandinavia to the 
States to Asia and beyond. 

THE SOLUTION

Create a production narrative that ties in the 
keyword of “taste of Estonia” and the values 
that Silen as a brand stands for.

THE CREATIVE

We crafted “A Journey of Silence,” a six-chapter 
experience to unveil the new product 
generation.

THE RESULTS

The results exceeded all expectations. By the next 
morning, over 50 pods had already been pre-
ordered. The event delivered a high ROI and 
received a 4.9 out of 5 in the post-event feedback 
survey.

“I really liked how structured the program was. It clearly conveyed the message Silen wanted to share!”



In Estonia, silence isn’t empty.  
It’s alive. 

THE LEAD IDEA

The journey unfolded in six distinctive 
chapters: 

Ultimate two-way privacy – From the bus to a 
candlelit walk at the Arvo Pärt Centre, guided 
by his music. 

The pursuit of quality – A first close look at the 
craftsmanship of Silen Space 2.0. 

The art of design – A library talk with Silen’s 
lead designer. 

Comfort perfected – A personal, multi-sensory 
tasting and listening experience with silent 
headphones. 

Sustainability: crafted to last – Local Estonian 
flavours by Tõnis Saar. 

Ultimate flexibility – An installation.

THE CHAPTERS



Chapter 1:  
Ultimate two-way 

privacy

Chapter 2 
The pursuit of 

quality

Chapter 3:  The art 
of design

Chapter 4:  
Comfort perfected

Chapter 5: 
Crafted to 
last 

Chapter 6: 
Ultimate 
flexibility



THE FEEDBACK


