
//kood sound identity
Is a cohesive branding tool that unites all the sonic elements of a brand. 

Just like a visual identity or brand book, it’s a system designed to help 
communicate a brand’s personality and values through music and sound. 

This involves creating custom, instantly recognizable sounds that 
become uniquely associated with your brand. 

In essence, it functions as a sonic trademark — using sound to perform 
the same role as a visual logo, distinguishing a product or service from 
others.

read more >



Sounds of  

//kood
…/…//…/…\…/…\\……/…



sound_instrument

KEYBOARD_  
the piano of 
coders

Clicks, thuds, bumps and 
rolls from real keyboards. 
It’s the sound of code being 
born.

_raw

_bass edit

_drum edit

_fx edit



sound_interpret

CODERS_  
the voices of 
the brand

Ever tapped your foot while 
deep in the zone? We’re 
turning nervous energy and 
writing rhythms into 
percussive patterns. It’s dev 
flow, captured.

_speech_body



sound_texture

COMPUTER_  
the texture of 
the sound

Fans. Drives. Mouse swipes. 

The quiet hum of tech that 
builds your world. We're 
turning it into texture.
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01010111101010101
01010111111011000
1100100011001001

_hardware _software



sound_ambience

NOISE_  
the background 
world of the 
brand
We use real nature sounds – rain, wind, 
leaves, water. Not just background, but a 
soft invitation to focus, breathe, and think.  

It echoes the dream of humanity: to build, 
to learn, and feel at peace with the world 
around us.

_school _nature



//kood  

Sonic Logo 
…/…//…/…\…/…\\……/…



Logo_structure + rhythm

 …//…////…/… 

//kood sonic logo is constructed with a 
rhythmic pattern that mirrors the pulse of 
coding.  

The rhythm suggests a journey through 
problem-solving: deliberate, intense, and 
satisfying.  

It anchors the brand in a sonic pattern that is 
distinct yet adaptable, echoing the modular 
nature of software development.

The structure of the //kood sonic logo follows 
the natural flow of a coding session. It’s a sound 
progression that mirrors a programmer’s 
process: initiate, create, ship. 
 
// — The moment you start. 
 
//// — The rhythm of coding, keys clicking, 
thoughts translating into syntax. 
 
/ — The final "Enter" – confirmation, execution, 
and satisfaction.



Logo_main

The main logo begins with a deep bass 
note — the foundation.  

Then comes the keyboard — fast, sharp, 
tactile. It ends with a distinct snap: a 
metaphor for completing a task swiftly and 
efficiently. 

It's //kood in sound form: grounded, 
dynamic, and decisive. A job well done — in 
a snap.

…//…////…/…



The minimal logo distills the sound down to 
its essential elements. Used in quiet 
environments or subtle branding moments, 
it still communicates //kood’s identity 
clearly.  

Minimal, but not forgettable — a gentle ping 
that still leaves an impact.

…//…/…

Logo_minimal



Logo_human as an instrument

…// stomps on the ground …//// beats on the chest …/ snap

//kood is powered by humans, so human sounds play a vital role. From stomps 
and chest beats to snaps and claps, this version of the logo celebrates the 
coder's physicality and emotion. It's raw, authentic, and bridges the gap 
between the digital and human worlds.



Logo_rules of creation

Never change the tempo. 

When creating variations 
for the logo, then always 
keep the same tempo.

/

One instrument at a time. 

You can use other instruments, 
but then change everything to 
that instrument. And lose the 
keyboard completely.

//

Play with “Enter” 

Main opportunity to 
turn //kood into a more 
playful sound is the end. 
But you must keep the 
other two unchanged.

///



//koodtape 

…/…//…/…\…/…\\…..

…/…//…/…\…/…\\…..



A mixtape  
for //kood
//koodtape is a curated mixtape that captures the emotional 
landscape of coding.  

Each track represents a different moment in the coder’s journey — 
from deep focus to debugging chaos, from flow state to post-code 
celebration. 

Built entirely from //kood’s official sound palette — keystrokes, 
coder voice textures, ambient layers, and human percussion — //
koodtape is not just music. It’s a sonic journal of what it feels like to 
think in code. 

Whether used in live events, videos, or background loops, //
koodtape reinforces the brand’s personality through every beat, 
click, and snap.

//koodtape_



//koodtape_rules of creation

Use only //kood sounds 

Every track must be built 
entirely from //kood’s official 
sonic palette — no stock 
samples, no external sources.

/

Reflect a state of mind. 

Each track should capture an 
emotional phase of the coding 
journey — focus, frustration, flow, 
celebration.

//

Keep it human 

Behind every sound, there 
should be a human touch. 
Tracks must feel 
intentional and hand-
crafted — not automated.

///



Functionality  

Functionality 
…….…//…////…/……….



//kood’s sonic identity 
isn’t just for storytelling 
Sound becomes a functional layer of interaction: guiding users, 
confirming actions, and reinforcing brand personality in every click, snap, 
or transition. 

From platforms to podcasts, pass/fail feedback to ambient focus loops — 
each sound is designed to feel natural, responsive, and unmistakably //
kood. 



Functionality_rules of creation

The keyboard is the core. 

Every functional sound — from clicks 
to transitions — should build on the 
tactile, rhythmic language of typing.

/

Integrate the logo 

Use elements of the //kood sonic logo 
where possible — rhythm, tone, or 
pacing. This ensures consistency 
across all actions.

//

Bring static to life 

Sound should animate 
the experience. And turn 
a passive interface into 
something expressive.

///



Communicating 

Communicating 

………//…////…/………..



A sonic logo becomes 
powerful through 
repetition.  

Like a visual logo, it only earns meaning when 
people hear it over and over — across moments, 
platforms, and mediums. In the first two years, 
use the /kood sonic logo as much as possible. 
Every touchpoint is an opportunity to reinforce 
the brand: TV ads, radio spots, podcasts, 
livestreams, internal decks, events — anywhere 
sound can speak. 

Don’t hold back. This is the phase where 
recognition is built. Let the logo echo — until 
hearing it feels like coming home to //kood. 
Repetition isn’t noise. It’s memory in the 
making.



I way - external communication

External 
content is the 
first touchpoint 
for new 
audiences.

Every piece of  
external media  
should sound like //
kood.  

Even before  
it looks like it.



II way - internal communication

Internally, sound 
strengthens 
culture and 
reinforces brand 
identity.

Make it sound like 
…//…////…/…, even 
behind closed doors.



III way - LIVE communication

Events, conferences, 
livestreams — every 
live moment is an 
opportunity to 
reinforce the brand.

Make the space feel 
like //kood, even 
before anyone speaks.


