
Before

Nutriest’s packaging did not really appeal

to any specific audience and while it tried

to look premium with all it’s gold and shine,

it unfortunately did not do the trick.



When they approached us with the problem,

we set out to come up with a strategy that

could speak clearly to the target audience -

a well researched healthy individual, looking

for the best supplement to nourish

their bodies.



We developed three packaging ranges - for 
bottles, pouches and drops. All of them carry

the same visual system that uses bold fonts, 
colours and illustrations inspired by the

product itself.



Since NUTRIEST is a truly premium category 
product, we further enhance the feeling with

use of different printing techniques like spot 
gloss, debossing, gold foiling.

After



There’s a lot of small details that enhance the 
appearance of the products. With doypacks we 
double printed the packaging to achieve a matte 
finish while keeping the illustrations glossy.



For bottles we went with different foils and spot 
gloss - both for visual and textural elevation.

After




