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How to get young Finns to 
Estonia?

+ Tourism is an important economic 
sector, with a share of 7.8% of GDP 
before the pandemic
+ Due to the restrictions, overnight stays 
by foreign tourists in Estonia decreased 
by ~70% in 2020 compared to 2019.
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+ Estonia is loved by Finns, but most 
active visitors are 65+
+ Our aim was to reach younger 
generation!
+ The overall goal for 2022 was to 
increase the number of overnight stays 
by Finns to 890,000.



Enter: Teflon 
Brothers feat. 
Märkä-Simo!

+ New version of Juice Leskinen’s iconic hit “Eesti
(On My Mind)” written and recorded by Teflon
Brothers and Märkä-Simo (Siim Liivik)

+ Music video shoots in Tallinn, Pärnu and Tartu
+ Cameos by Anu Saagim, Estoni Kohver

(5MIINUST), Siim Liivik, Collegium Musicale
+ Three mockumentaries about the trip to Estonia
+ Teflon Brothers became Estonia’s e-residents
+ A recording deal with Universal Music Estonia
+ Press events at Finnish embassy in Tallinn and

Estonian Embassy in Helsinki
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Mockumentaries

Link videole: 
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Social Media 
Results



Social Media 
Results



Number magic

+ Earned media coverage reach: 56.4 million 
consumers

+ The advertising value (AVE) of the earned media 
coverage: €520,000

+ The advertising value of the band’s and Siim 
Liivik’s SoMe-posts over €138,000.

+ To date, the song has over 3 million listens on 
Spotify and 1 million on YouTube.

+ On TikTok mockumentaries have gained 1,2 
million views

+ User Generated Content totals 1,6 million views on 
TikTok in total

+ Song reached 222,000 Finns on Facebook and 
Instagram

+ In all digital channels, the song was the most 
viewed in the 20-34 age group.



The goal for 2022 was 
to increase the number 
of overnight stays by 
Finns to 890,000.

However, we achieved 
an even better result: in 
2022, Finns spent 
nearly 1.09 million 
nights in Estonia

Compared to 2021, the 
increase was significant 
- only 280,767 nights
were spent here then.
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Eesti, Eesti, Eesti, kaipaan sinne 
perkeleesti!

Eesti, Eesti, Eesti, sinne tahdon vain!

Tere tulemast! Te-te-tere tulemast!




