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Positioning: Positioning:
Value propositions: Value propositions:
Modern fashion (and lifestyle) centre Game-changing -* All new approach and ambition in the Changes you -? enables “more” on a personal level, through
Estonian shopping centre scene. bringing quality to convenience & making our signature unique
premium approachable — through a complete retail-mix beyond
Fast-moving - We evolve constantly, we believe in flexibility — fashion.
and we’re innovative. We provide with the best digital platform
for the tenants, and we react fast to even the most Strives for local and global change - We are here with a
unpredictable developments in the world. bigger purpose, we strive for a better future in short and long
term — not only because it’s right, but because it’s smart.
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AFTER:

F AG E 3/4 Examples of brand implementation in MarCom by Viru Keskus’ advertising agency partners:

For any client one of the most valuable dimensions of a holistic
brand identity and a well formulated brand guidelines is the
holistic direction it provides with. It is a toolbox, as muchitis a
compass. Something that makes clients’ life easier and more
effective — as well as the communication itself. Yet still provides

-qOV

with enough of flexibility and variety.
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In-House:

Optimist:
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Change-Maker, providing unique quality beyond fashion

@® Crystallised target audience: instead of focusing to

SUMMARY OF THE BIGGEST e
STRATEGIC CHANGES:

current visitor number

@® Alongside the refurbishment project, refreshed brand

considerable effort to be put on digital development

the last-mentioned becoming one of the priority areas

“For any extraordinary journey you need
extraordinary partners. Partners, who
really understand your dreams, challenges
and opportunities alike. For us this
branding agency has been exactly such
kind of partner, helping us to formulate

our new strategy, and creating a new
brand to implement it.”





