
LHV Pens1on



Problem 
When the rates of return of LHV pension funds 
experienced a short term fall in 2014 due to a more 
cautious investment strategy, competitors actively 
made use of the situation.  

As the average awareness of pension funds as a 
product is low among clients, it was easy for other 
banks to paint a picture of a grim future for LHV clients 
– thus, thousands of people were lured away 
from LHV.



Solution 
With a 3-stage campaign (spring/summer/fall 2015) 
we explicitly reminded our former, existing and 
potential clients  

that pension is a long term, not a short term 
investment, and that LHV has been providing the best 
rates of return for over 10 years.  

With clients easily confused and mislead, the 
message had to be 100% clear and to the point:



Outdoor 

Pension funds with 
nr 1 rates of return 
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Video ad for online use 

https://vimeo.com/157596933

https://vimeo.com/157596933


Short TV ad 

https://vimeo.com/157426705

https://vimeo.com/157426705


Online games used by 
direct sales people as an 
attractive conversation 
starter in shopping centers 

To win a prize, guess the  
… best selling book 
… best selling CD 
… best goal scorer  
throughout the past 10 
years



Online banners 

http://demo.newton.ee/lhv/pension/bannerid/5/ 

http://demo.newton.ee/lhv/pension/juuni_15/4/ 

http://demo.newton.ee/lhv/pension/bannerid/retargeting/2/

http://demo.newton.ee/lhv/pension/bannerid/5/
http://demo.newton.ee/lhv/pension/juuni_15/4/
http://demo.newton.ee/lhv/pension/bannerid/retargeting/2/


Print in tennis magazine 

Just like in tennis, pension too 
is all about the final result, not 
the previous game.  

Pension funds with nr 1 rates of 
return throughout ten years 
lhv.ee/pension



Print in runners’ magazine 

Just like running, pension too 
has sprinters and long 
distance runners.  

Pension funds with nr 1 rates of 
return throughout ten years 
lhv.ee/pension



Print in antiques 
magazine 

Just like art, pension too shows 
its true value over many years.  

Pension funds with nr 1 rates of 
return throughout ten years 
lhv.ee/pension



Result 
‣ Media survey 2015*: campaign and message 

very well noticed, received and understood 

‣ By summer 2015: leaving of clients stopped  

‣ By the end of 2015: leaving of clients turned into 
ongoing growth > 4 500 new subscribers 

‣ Brand survey 2016**: out of all pension fund 
providers, LHV clients have the highest satisfaction 
with their II pillar pension funds, highest awareness 
of their funds’ financial performance, highest loyalty, 
and only 4% consider switching 

* Inspired, July 2015 
** Faktum & Ariko, January 2016



P.S. And as always, LHV’s long term investment 
strategy proved to be the wisest – rates of return are 
back on top as usual.


