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Agentuur / Agency: Optimist



STRATEEGIA STRATEGY

Moodunud suvel muutus Eesti avalike randade Last summer, the public beaches in Estonia got a
valjanagemine, sest Uledo olid kerkinud randadesse new look, because it seemed that over night there
vaikesed armsad majakesed. Muutus ka vaikeste lastega  were erected cute little huts. The change was big for
randade kulastajate rannapaev. Muutus kibedamaks, families with small children, because the little ones
sest lastele pakkusid erakordselt suurt huvi uue thought that these huts were perfect play houses.
valjanagemisega rannakabiinid, mis olid justkui Koorejaatis is an ice cream which brand promise is:
ideaalsed mangumajad. Koorejaatise brandi lubadus Good old times. That is why we erected retro

on "Vanad head ajad". Selleparast pUstitasimeqi retro dressing cubicles (cabanas).

disainiga rannakabiinid ja Koorejaatise isu aitasid
leevendada randades liikuvad jaatisemuujad.



TEOSTUS

Kui jaatise reklaam ei ole rannas, siis mis veel.
Selleparast olid kampaania Uhe osana kasutusel ka
rannakabiinid, kuid selle asemel, et kujundada
midagi olemasolevate raamide sisse, mdtlesime
raamidest valja ja tootsime kaks kulge erikujulisena
nii, et eemalt vaadeldes jai reklaamist mulje,
justkui oleks tegemist reaalsete majakestega.

EXECUTION

As usual, there were beach cabanas's walls for our
exposure, but instead designing it as usual, inside
the frames, we were thinking outside the given
frames and produced two sides with special shape
and that made the cabanas look from the distance
like little wooden houses.



TULEMUSED RESULTS

Fesmargiks oli saada tahelepanu ja seda see The goal was to get attention. The results are
reklaam ka sai. Tulemusi modta on keeruline, difficult to measure, but compared to the other
kuid teiste kabiinidega vorreldes oli Koorejaatise cabanas, our's was significantly more in use
kabiinidel kasutust oluliselt rohnkem. Eriti pongerjate compared to the other branded cabanas.

poolt, kes kasutasid seda mittesihtotstarbeliselt.
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